
BizWORD 

Customer choice (buying 

behaviour) refers to the decisions 

and actions of customers when 

they search for, evaluatfiJ, select and 

purchase goods and services. 
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6.1 Introduction 
Marketing is a key business function that impacts on business success. To successfully 
manage the marketing function, managers must deal wi.th a range of influences that 
impact on marketing. These influences are shown in figure 6 .1. 

Factors influencing 
customer choice 
• Psychological
• Sociocultural
• Economic 
• Government 

Influences on 
marketing 

Consumer laws 
• Deceptive and 

misleading
advertising

• Price discrimination
• Implied conditions 
• Warranties 

FIGURE 6.1 Influences on marketing 

Ethical 
• Truth, accuracy and 

good taste in
advertising

• Products that may
damage health

• Engaging in fair
competition 

• Sugging 

6.2 Factors influencing customer choice 
Marketers closely examine the behaviour of customers (consumers) to understand 

what motivates an individual to purchase a particular product - customer choice

(buying behaviour). They want to know why the customer selects one product and 

rejects another. As well, businesses try to influence customer choice by modifying 
their marketing strategies to appeal to the customer's motives. 

While market research asks questions such as 'Who are our customers?', 'What 

do they buy'', 'When do they buy7' and 'How often do they buy'', customer behav-
iour asks 'Why do they buy?'. 

If businesses are aware of the factors that influence customer choice, they can 
predict customer trends and how they may react to particu lar marketing strategies . 
























































